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electronica China is the leading trade fair for the electronics industry
in Asia. It provide the industry with more display options and opportu-
nities, as well as more participation from related application fields.
More application demos for vertical industries will be included to
create a cross-industry platform that is helpful to the entire industry
chain from product design to application. More than ten forums
focusing on cutting-edge topics in vertical industries will also be held
during the exhibition, covering electric vehicles, automotive electronics,
Al, embodied intelligence, third-generation semiconductors, embedded
systems, artificial intelligence, industrial loT, energy storage, smart
manufacturing, medical electronics, connectors and motor drives.

Planet e: for a successful future

® Comprehensive range of products and services

®m |eading business platform: high quality of buyers and decision-
makers in upper management who are preparing for and
conducting business transactions

B From components to systems, applications and services: everything
here revolves around the world of electronics

® Technical forums with prominent speakers: topics covering
cuttting-edge technologies and hot application fields.

Previous key figures
2025 Exhibition space: 100,000 sqgm

Number of exhibitors

1,794
1,650 1,671
1,116
2021 2023 2024 2025
Number of visitors
110,642
75425 66,960
48,268

2021 2023 @ 2024 © 2025

electronica China 2022 was postponed due to COVID-19

@ Co-located with LASER World of PHOTONICS CHINA, analytica china, Vision China (ShangHai).

© Co-located with Vision China (ShangHai).
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The entire electronics
universe at one place

INTERDISCIPLINARY EXHIBITION THEMES

B Semiconductors

B Embedded systems

® Sensor technology

B Micro-and nanosystems

H Relays

B Passive components

® Connectors, Switches, Cable Harness
u Displays

B PCBs and other circuit carriers

u Power supplies

B Test and measurement

B EMS electronic manufacturing services
u Assemblies and subsystems

= Automotive

Wireless

Services

Airtificial intelligence technology

® Internet of thins technology
KEY INDUSTRIES
Industrial Electronics / @ Internet of
Industrial Control o Things (loT)
2 Automotive Household
%) electronics and EV appliance
Consumer Aviation & space
electronics technology
Communication Military
systems electronics
Electricity and Lighting
New Energy engineering
Medical Rail transit
technology
Computers Security &
& peripherals protection systems
Meghanlgal Intelligent building
engineering
Mobile phone Artificial intelligence
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I Connectors, Switches, W1-W4 Il Sensors N3

Cable Harness

Semiconductor Manufacturing N3

Power Supplies W5

B Test & Measurement W5 N E,\C/lg N3

M Distributors W5, N2 B semiconductors N3-N5
Passive Components N1-N2 B Embedded System N4

I Display N1

B Component Manufacturing N2
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Exhibitor survey analysis

93 98 987

Exhibitors believe Exhibitors are willing to Exhibitors plan to

their participation recommend electronica participate again in
is very China to business electronica
rewarding partners and friends China 2026

BUSINESS GOALS REACHED
Company, product & image Maintaining existing Exchange of
presentation/promotion business relationships experience
a J
Studying the competition, Presentation of Preparing future business
market overview innovations transactions

87%

Building up new business
relationships

ASSESSMENT OF ELECTRONICA CHINA REGARDING

O 0O

Completeness and breadth Brand influence of Promotion of the
of product range the trade fair trade show
83% 83%
Quantity of visitors Quiality of vistors

* Source: Exhibitors survey at electronica China 2025.
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Visitor analysis

BY TYPE OF BUSINESS

25% Application / Usage of Electronic
o Components / Assemblies / Subsystems

Electronic Components

Agent / Distributor / Dealer
Electronic Assembilies / Subsystems
8% EMS

8% ODM/OEM

Matrial Supplier

IDH

Manufacturing Equipment
Scientific Institution / University
Media

Public Administration / Authorities
Investment and Financing Institutions

Association / Society / Alliance
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30% R&D / Design

23% Business development / Sales / Marketing
15% Procurement

Production / Manufacturing

Corporate management

Quality control

Education / Scientific research

Journalist / Editor

Government adminstration

Others

BY INDUSTRY (Multiple Choices)

47% Industrial electronics / Industrial Control
34% Automotive Electronics and EV

31% Consumer Electronics
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8% Communication Systems
Electricity and New Energy
Computers & Peripherals
Medical Technology

8% Household Appliance
Internet of Things (IoT)
Aviation & Space technology
Mechanical Engineering
Security & Protection System
Military Electronics

Lighting Engineering

Rail Transit

Mobile Phone

Intelligent Building

Other
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Visitors will
recommend
electronica China to
their colleagues

99«

Visitors fairly likely to
definitely plan to
attend electronica
China again

99y

Visitors believe their

participation is
very rewarding

ASSESSMENT OF ELECTRONICA CHINA REGARDING

999% 999% 98%

C
C
C

Presence of Chinese Brand influence of exhibition

exhibitors

Completeness and breadth
of product range

98%

C
C

Presence of market leaders  Quality of visitor information Promotion of the trade show

provided by the organizer

96% 90%

C
C

Onsite services
(rest area, catering)

Presence of international
exhibitors

Procedure of onsite registration

BUSINESS GOALS REACHED

999% 98%

o

C
C

General market orientation Studying the competition Preparing future business

transactions

96%

O

Maintaining existing business
relationships

O 0O

Further education/increasing
professional knowledge

Seeking and identifying
distributors/new agents/partners

96% 96%

C
C

Information about/looking for
new products,innovations

Building up new business
relationships
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360° Crossmedia Marketing

Trade media
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*In no particular order.

Official WeChat account: 200,000"‘ followers, Average reads: 2,000"‘ person-time

Press release on media WeChat account: 250+ articles, Average reads: 3,000+ person-time

WeChat

eEn
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Exhibition cooperation WeChat subscription
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360° Crossmedia Marketing

External Promotion Channel

Tencent Promotion
Impressions:

13,468,527
Clicks:

125,203

Offical Promotion Channel

eDM SMS

Database: Database:
600,000+ data 1,000,000 data
Frequency: Frequency:

1-3 times/week 1 -2 times/month
Live

Vphoto page-views: 705,087 person-time

Live viewers on
www.elecfans.com: 50,000+ person-time

Live viewers on EEPW: 43,905 person-time

Baidu Promotion

Impressions:

16,147,096

Clicks:

495,026

[RERRIK] BREE: 2025.4.15-17
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GERMANY. CHINA. INDIA.
Global Electronics Network

% electronica

Nov. 10-13, 2026
Munich, Germany

% electronica India

Apr. 8-10, 2026
India, Greater Noida (IEML)

Sep.16-18,2026 i aNEESSS
India, Bengaluru (BIEC)

Contact us

Messe Muenchen Shanghai Co.,, Ltd. Messe Mliinchen GmbH Sales Germany

11F, Tower 1, LIZ Financial Holdings Plaza, Am Messesee 2, Oliver Bittl

1788-1800 Century Avenue, 81829 MuUnchen Sales Manager

Pudong New Area, Shanghai Germany Tel.: +49 89 949-20553
oliver.bittl@messe-muenchen.de

Project Management China Project Management Germany

Chloe.Qiu Anne Dautremant Dominik Eri

Project Director Exhibition Manager Sales Manager

Tel: +86 21 2020 5522 Tel.: +49-89-949 20322 Tel.: +49 89 949-20556

chloe.giu@mm-sh.com anne.dautremant@messe-muenchen.de dominik.eri@messe-muenchen.de
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